
Marketing Design at SimX
Building one visual system for a VR medical simulation
company selling to hospitals, universities, EMS agencies and
the Department of Defense.
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Where the Marketing Stood
SimX was a startup with a strong product and no shared way of presenting it.
Small departments were all working hard, but disconnected from each other, so
materials were made where they were needed, by whoever needed them.

Sales Made Its
Own Collateral

Reps assembled one-
pagers and decks
themselves, so every
prospect saw a
different SimX.

No Common
Visual Language

Type, color and imagery
drifted between the
website, the booth and the
print pieces.

Six Verticals,
Six Looks

From The Virtual Manikin™
Series to VR for Military and
DoD, the six verticals shared
nothing — no common
layout, imagery or voice.

Marketing
Across the Globe

Keeping the brand
consistent continent to
continent, across regions
and languages, was a
standing challenge.
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A Single
Visual System
One palette, one type scale, one library of
in-headset imagery, and templates the
whole company could pull from.
Everything that followed was built on it.

Color and Type Standards

Photography & Screenshot Direction

Layout Grids and Templates

Iconography and Logo Usage
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Display & Digital Advertising
A single ad system sized for every placement,
carrying the same headline voice and the
same in-headset imagery across paid, trade
press and social.
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Trade Show Presence
Booth design, large-format graphics and
demo staging built to read from the far side
of a hall. Booth traffic doubled against the
prior year.
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Pop-Up Banners
A retractable set the traveling sales team
could mix by audience, so a regional event
carried the same presence as the main booth.

LOAD, LEARN, REPEAT ™ EMS & Pre-Hospital IPE & Multidisciplinary VALOR — Flexible,
Immersive

VALOR — Snake Eyes
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Print & Sales Collateral
Custom one-pagers built for every vertical, so
the sales team stopped circulating off-brand
materials of their own.

General Information VR for Nurses Virtual Manikin™ IPE & Virtual
Manikin™

Services &
Integration

VALOR Scenario
Packages
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Website Imagery Banners and section art built from in-headset capture and cut-
out learners.
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Email & Newsletter
A modular newsletter template that stayed fixed month to month,
with custom graphics built for each issue so every send felt current
without rebuilding the layout.
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The Debrief

A podcast needs to sound like itself before it
sounds like its sponsor. The Debrief got its own
mark, its own blue-to-green sequence and its
own episode template, held apart from SimX red
so the show reads as a conversation rather than
a campaign.

Podcast palette — no SimX red
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One Brand, Two Audiences

Civilian & Healthcare

Hospitals, universities and EMS agencies, addressed in
the core system: lighter ground, in-headset imagery and
the standard grid.

Military & DoD

A darker, harder-edged expression of the same grid and
type scale, built for field medicine and defense
procurement audiences.
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What Changed

125%
Lead Generation Growth

Against the prior year, on the
redesigned booth and large-
format graphics.

0
Marketing Materials
Created by Sales Team

Reps stopped making their own
collateral. Every prospect now sees
the same SimX.

5
Continents, One System

Civilian and military marketing
unified across the United States and
international markets.
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