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Sole designer for a
blender brand in 90+
COUNTRIES.
Kevin Frank



0 1  ·  T H E  R O L E

Creative Marketing Designer
Five years in-house, May 2018 to September 2023, as
the only designer. Blendtec sold through big-box
retail, restaurants, and foodservice distributors in
more than 90 countries.

I worked directly with the outside agencies running
social and performance marketing on Google Ads,
Meta, and LinkedIn. I created the designs and they ran
the back end.

A shifting environment. I worked with the team
behind Will It Blend?, then with the private-equity
group that acquired the company. Priorities and
headcount changed, and the work kept shipping.

W H AT  T H AT  C O V E R E D

WEB DESIGN

PACKAGING

PRODUCT GRAPHICS

EMAIL MARKETING

SALES COLLATERAL

MANUALS & CATALOGS



0 2  ·  W E B S I T E  R E D E S I G N

Blendtec.com, redesigned
end to end
I led the redesign of blendtec.com: creative
direction, copywriting, layout, and asset
production. Every product launch and campaign
pointed back to this site.

R O L E Creative direction, copy, layout, assets

S CO P E Full site, residential and commercial

R E AC H Distribution in 90+ countries



0 3  ·  P R O D U C T  P A G E S

Every product, shown in context
No fluff. Just the product and what it looks like on your counter, shot the same way
across the catalog. Different SKUs, same style, everywhere.

Photography not produced by me.



0 4  ·  P A C K A G I N G

A packaging library, built
and maintained
I designed and maintained the retail and
commercial boxes across the product line, holding
every SKU to one set of brand standards as the
lineup changed.

These boxes are my pre-rebrand designs. The
company chose not to fund new packaging when
the brand was updated, so the artwork never got
its refresh.

20+
S K U S  I N  T H E  L I B R A RY



0 5  ·  W H I T E  L A B E L

Westinghouse, a second
brand on the shelf
The same machine sold under a licensed brand, so
the packaging had to leave the Blendtec system
behind and follow Westinghouse standards
instead. New color, new type, new box, same
production discipline.

R O L E Packaging design, dielines, print
production

CO N S T R A I N T Licensed brand standards, not
Blendtec's



0 6  ·  J A R S  &  T O U C H P A D S

Artwork that ships on the product
Volume markings, wordmarks, and legal marks drawn to the tooling for every jar
size and lid variant, plus the touchpad overlays that had to match them exactly.

R E TA I L W I L D S I D E  J A R

R E TA I L F O U R S I D E  J A R CO M M E R C I A L L I N E



0 7  ·  E M A I L

Email marketing
on a schedule
Product launches, promotions, recipes, and
lifecycle sends, designed and built on a
recurring schedule.



0 8  ·  A D  C R E AT I V E

Paid social and search creative
Assets for Google Ads, Meta, and
LinkedIn, cut to every placement size our
agencies needed.

VA L E N T I N E ' S  DAY S P EC I A L A M B A S SA D O R  P R O G R A M N E W P R O D U C T

D I S P L AY A D S S P EC I A L O F F E R T H E  B I G  G A M E



0 9  ·  C A M P A I G N  I M A G E R Y

Recipe and lifestyle imagery
I sized and retouched imagery for site banners, email headers, packaging, retail
signage, and catalog pages.



1 0  ·  C O M M E R C I A L  C ATA L O G

The commercial line, in
one book
The catalog restaurants, foodservice distributors,
and dealers ordered from. Every commercial blender,
jar, and accessory with the specs a buyer needs to
compare models on the page.

R O L E Layout, product photography, print production

AU D I E N C E Restaurants, foodservice, dealer network

O U T P U T Print and digital, updated per season



1 1  ·  F I V E  Y E A R S

The scope, in numbers

5
Y E A R S  I N  T H E  R O L E

90+
CO U N T R I E S  O F
D I S T R I B U T I O N

20+
S K U S  PAC K AG E D

12+
M A N UA L L A N G UAG E S

One designer, from the storefront homepage to the sticker on the jar.



1 2  ·  W H AT  I  B R I N G

The full range, one designer

01 B R A N D
I D E N T I T Y

Systems built from scratch and kept
consistent

02 W E B  D E S I G N Figma and Webflow, built with
developers

03 A DV E RT I S I N G Digital, social, and print campaign
assets

04 PAC K AG I N G Dielines, product graphics, print-
ready files

05 P R I N T
P R O D U C T I O N

Manuals, catalogs, and collateral in
12+ languages

06 P R O D U C T U I On-product assets built with the
engineering team

07 E M A I L
M A R K E T I N G

Campaign design on a recurring
schedule

08 O R G A N I Z AT I O N Asset libraries the next designer can
use



Kevin Frank
Creative Marketing Designer
Brand · Marketing · Product

This presentation was designed and produced by Kevin Frank.

All design work shown is the original work of Kevin Frank and is presented here for portfolio review. Blendtec
trademarks, logos and product imagery remain the property of Blendtec. No part of this presentation may be
reproduced, distributed or shared without credit to the author.


